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SMT #1 For Seismic Interpretation
• Significant shift in market use occurring today 
• Windows-based KINGDOM now #1 as primary solution

• Trend from 2008 to 2009
• SMT: +13%
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SMT is #1*

* % of responding companies stating use of SMT in The Welling Report
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SMT Ranking By Discipline
• Geophysics - Fundamentals

• SMT #1 for number of companies using as primary solution
• SMT #1 in 11 of 13 categories including functionality, reputation, support, and price
• SMT #1 ranked for Net Promoter score (Measures “Likely To Recommend”)

• Geophysics – Advanced
• SMT #1 for number of companies using as primary solution
• SMT #1 “preferred vendor” in 7 of 10 disciplines inc. attributes, geostats, synthetics
• SMT sited most often as best for functionality and ease of use

• Geology
• SMT #1 for number of companies using as primary solution
• SMT KINGDOM ranked as #2 for Net Promoter score
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SMT #1 For Seismic Interpretation In 11 of 13 Categories
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SMT #1 For Adv Geophysics in 7 of 10 Categories
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#1 For “Likely To Recommend”
-SEISMIC INTERPRETATION SOFTWARE-
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54% 42% 4%

22% 73% 5%

18% 67% 15%

15% 73% 12%

7% 83% 10%

5% 79% 16%

LIKELY TO RECOMMEND 
(0‐10 SCALE)

* Net Promoter Score = Likely To Recommend (Promoters – Detractors)  


